1983 Folio: editorial index 


COMPILED BY DALE LIMBERT 
ADVERTISING 


Audits 
Audit report changes make ABC, 
BPA audits comperable (u), May, 


p. 23-24. 


Books 
Third Advertisin 
published (u), 


Law 

Suit claiming publisher responsible 
for ad dae expected to fail (u), 
Sept., p. 37-38. 


Age Yearbook 
ug., p. 50. 


Management 

Nine-month magazine ad revenues up 
6.4% (u), Jan., p. 12. 

Agencies decry rampant rate break- 
ing. urge end to ‘deals’ (u), Jan., p. 


‘Don't overlook creatives in ad sell,’ 
mcy exec advises (u), Jan., p. 


+. 
Deferred billing effective space sales 
ae. panel says (u), Jan., p. 


‘Use advertiser's words to sell space 
in your magazine (u), Jan., p. 34. 
Ad sales marketing budgets: Pal 
° reject good ideas (u), Jan, p. 

+ 


Don’t let advertisers ‘cherry pick’ 
(u), Jan., p. 39-40. 

Measuring ad effectiveness by Wil- 
liam Abbott (c), Jan., p. 118-119. 

Getting the buyer involved by Dave 
Hagenbuch (c), Jan., p. 122-123. 

Advertisers irked by level of maga- 
a rate hikes in 1983 (u), Feb., p. 


Ad revenue growth for '83 expected 
to rise slightly (u), Feb., p. 9+. 
Publisher's emphasis on 5x rate 
breaks tradition (u), Feb, p. 

13-14. 

‘Let media priorities guide market- 
ing efforts,’ says marketing exec 
(u), Feb., p. 14. 

Magazine freezes advertising rates 
or five years (u), Feb., p. 15-16. 

Agency media exec: ‘Publish renewal 
%s and shut us up’ (u), Feb., p. 16. 

Now almost half of ad pages in 4- 
color (u), Feb., p. 16. 

Specialty store distribution: an ad 
sales edge? (u), Feb., p. 16. 

Magazine ad pages fall 5% in Octo 

r (u), Feb., p. 20. 

Advertising to advertisers by Wil- 
liam Abbott (c), Feb., p. 88+. 
The close by Dave Hagenbuch (c), 

Feb., p. 93-94. 

Magazines monitor competitors’ 
trade ads with help of TRAX (c), 
Mar., p. 8+. 

Ad pages dropped 7% in November 
(u), Mar., p. 12. 

Trade ad contest draws heavy re 
sponse (u), Mar., p. 14. 

Cahner study: weapon for specialized 
business — (u), Mar., p. 16. 
Industrial salespeople have problem 
delivering exact sales message 

(u), Mar., p. 16+. 

Few ‘tigers’ for ad sales spots on 
magazines (u), Mar., p. 21+. 

Need for unique sell breaks up seven 
sisters act (u), Mar., p. 23. 

The close: variations by Dave Hag- 
enbuch (c), Mar., p. 165+. 

Trade ads: the agency view by Wil- 
liam Abbott (c), Mar., p. 166+. 
82 revenues up 5%; ad pages down 
2.6%; worst year since '75 (u), 

Apr., p. 8+. 

J. Walter Thompson requests ad rate 

— from magazines (u), Apr., 


p. 26. 
Reader's Digest using cable to cap- 


ture net $ (u), Apr., p. 26+. 
Print ad production costs rose 1.7% 
in '82 (u), Apr., p. 29. 





Single-advertiser policy working for 
American Heritage (u), Apr., p. 


29, 

Marianne Howatson: ‘Advertisers no 
re ore television can do 
the best job’ (u), ~~. 61 

A guide to ad sales leadership by 

lenry Marks (f)., Apr., p. 75-79. 

Creating media kits that sell by Julie 
A. Laitin (f), Apr., p. 86-91. 

Planning a trade ad campaign by 
ee Abbott (c), Apr., p. 106- 
107. 

Selling with promotion and research 
(c), Apr., p. 110+. 

Magazine ad pages up 5% in Janu- 
ary (u), May, p. 11. 

Magazines to benefit as they and 
— use psychographics (u), 

ay, p. 16+. 

Personal computer presentations 
sone oe (u), May, p. 19+. 

Ogilvy & Mather wins Kelly Award 
(u), May, p. 21+. 

Newsweek enters joint ad venture 
(u), May, p. 23. 

Effective sales meetings by William 
Abbott (c), May, p. 98-99. 

Magazine ad revenue up 10% in Feb- 
ruary (u), June, p. 12. 

Court upholds right of publisher to 
delay ad placement (u), June, p. 
26. 


Rates escalate monthly on circula- 
tion increases at TV-Cable Week 
(u), June, p. 26+. 

‘Don't be myopic: Understand the 
total media plan’: agency vp (u), 
June, p. 28. 

It’s not too early to begin talking to 
agencies about 1984 (u), June, p. 
31-32. 

MRI reports aggregate audience in- 
creases 9.1% (u), June, p. 32-33. 

Agency computer report should not 
intimidate magazine salespeople 
(u), June, p. 33. 

Staying on top by Ira Ellenthal (c), 
June, p. 126+. 

Telephone selling by Dave Hagen- 
buch (c), June, p. 132-133. 

Magazine merchandising: The com- 
munications link (c), June, p. 
134+. 

Agency executives predict 2nd half 
growth in magazine advertising 
(u), July, p. 34. 

Ad agencies: Source for recruiting 
new ad salespeople (u), July, p. 
34+. 

When is the right time to hire a ‘gun- 
~— ‘careerist,’ ‘maintainer’? 
(u), July, p. 37. 

‘Magazines should try harder to sell 
gl frequency’ (u), July, p. 


Ad revenues up 10% in first quarter 
(u), July, p. 38. 

Production to ad sales: Don't be too 
sympathetic to advertiser's com- 
plaint (u), July, p. 38. 

30 regional magazines form ad sales 
network (u), July, p. 38+. 

Coupon book used as ad sales sup- 
port by Motor (u), July, p. 41. 

Creative selling checklist f Dave 
Hagenbuch (c), July, p. 104+. 

The three D's of merchandising by 
William Abbott (c), July, p. 116- 
117. 

‘I've decided to terminate your em- 
Lg ...’ by Ira Ellenthal (c), 

uly, p. 120-121. 

Consumer publications can create 
special issues to attract com- 
puter ads (u), Aug., p. 8+. 

Magazine ad pages up 4% in April 
(u), Aug., p. 11-12. 

ARF/ABP study is ‘really needed,’ 
say industry experts (u), Aug., p. 
45 


Validation method suggested for au- 
dience measurement (u), Aug., p. 
47+. 

Another publisher promotes 5x rate 
(u), Aug., p. 49. 


Magazine ad share holding steady as 
rates, CPM increase (u), Aug., p. 
49+. 

Interviewing sales candidates by Ira 
Ellenthal (c), Aug., p. 132+. 

Putting merchandising to work by 
be iam Abbott ic), Aug., p. 140- 

Magazine ad revenue up 10% in May 
(u), Sept. p. 10-11. 

SRDS buys databases, makes more 
information available on-line (u), 
Sept., p. 37. 

4-color, full-page ads attract 
35% more attention: McGraw- 
Hill (u), Sept., p. 38. 

Keep better track of inquiries that 

id to sales (u), Sept., p. 38+. 

Merchandising: 37 creative ap- 

roaches by Barbara Love (f), 
ept., p. 118+. 

Closing sales: what works? by Dave 
Hagenbuch (c), Sept., p. 140-141. 

The editorial connection f William 
Abbott (c), Sept., p. +. 

Advertisers get vigilant on collecting 
‘their due’ for underdelivery (u), 
Oct., p. 21+. 

Ad revenues up 10.1% in first half; 
youth, fashion groups fare best 
(u), Oct., p. 21-22. 

American Heritage abandons single 
— advertising policy (u), 

ct., p. 22. 

Conference calls give sales force 
a advantage (u), Oct., p. 

+} 


Robotics idea helps sell business-to- 
business ads (u), Oct., p. 24. 

Circulation and ad sales: the essen- 
tial partnership by Bruce Shei- 
man (f), Oct., p. 54-56+. 

Making time work by Dave Hagen- 
buch (c), Oct., p. 98-99. 

July ad pages increase by 11% (u), 
Nov., p. 14. 

Ford's vomee for rate protection 
irks publishers (u), Nov. p. 24. 
Time takes credit for bonus circula- 
tion in issue-by-issue tally (u), 

Nov., p. 24. 

Computerized reader inquiry system 
turns ads around in one day (u), 
Nov., p. 27-28. 

Bleed ads attract 21% more atten- 
tion: McGraw-Hill study (u), 
Nov., p. 30. 

DEA using bogus ads to trap drug 
dealers (u), Nov., p. 30. 

Inspiration by Ira Ellenthal (c), 
Nov., p. 106+. 

Presentations: the buyer’s view by 
William Abbott (c), Nov., p. 107. 

Avoiding sales myopia by Dave Hag- 
enbuch (c), Nov., p. 112-113. 

Magazine ad pages up 14% in Aug- 
ust (u), Dec., p. 19. 

Readers order products via Harper's 
Bazaar 800 phone number (u), 
Dec., p. 27. 

Use advertisers’ profits to determine 
ad revenue projections (u), Dec., 
Read. 

4% increase in readership: MRI (u), 
Dec., p. 27+. 

Counter insertion order disclaimers, 
advises collection agency exec (u), 
Dec., p. 29+. 

Make it legal: Confirm verbal inser- 
tion orders (u), Dec., p. 31. 

Exercise caution when pursuing 
small-space ads (u), Dec., p. 31. 

Manufacturers: Good source for ad 
salespeople (u), Dec., p. 31+. 

Lobbyists pressure FTC to regulate 
~~ verage ads (u), Dec., p. 

Constructing your marketing plan by 
+ ae Abbott (c), Dec., p. 106- 
107. 

Effective follow-up letters by Dave 
Hagenbuch (c), Dec., p. 108-109. 


Promotion 
Buy ad in one magazine; get dis- 








— in another (u), Feb., p. 14- 


Coupon promotion increases ad sales 
says Firehouse (u), Apr., p. 30. 
Free ads offered to lure advertisers 
= to Inside Sports (u), Aug., p. 

+. 


Research 

Magazines not cutting back on ad 
readership studies (u), Mar., p. 19. 

ABP/ARF to study business-to-busi- 
ness advertising effectiveness (u), 
Mar., p. 19+. 

Secon research: fast, effective 
and cheap by David Orlow and 
= rossman (f), Apr., p. 81- 

+. 

Researchers can help ad sales staff 
on a sales call (u), May, p. 25. 
Electronic reading measurement de- 
vices studies by Time Inc. (u), 

Sept., p. 40. 

Demographic edition audience mea- 
sure designed by Newsweek (u), 
Sept., p. 41+. 

SMRB readers-per-copy figures con- 
sistent; research execs pleased 
(u), Nov., p. 28+. 


CIRCULATION (see SINGLE 
COPY SALES and SUBSCRIP- 
TION CIRCULATION) 


EDITORIAL 
Art (inc. graphics, photography, 


type) 
‘Simple trickery’ adds to pictures’ 
communication value (u), Jan., p. 


44-45. 

Computer graphics featured in rede- 
sign of Psychology Today (u), 
Feb., p. 6+. 

The a of a redesign by How- 
ard R. Klein (f), Feb., p. 56-62. 
Words and pictures by Jan V. White 
“ (f), Feb, p. 65-70. dia 
reat design on a tight budget by 
Greg Paul (f), Feb., p. 73-75+. 

Harper’s cover featuring contents 
page passed newsstand test (u), 
Apr., p. 42-43. 

Editors don’t know design? Non- 
sense! by Jan V. White (pov), 
Apr., p. 65-66+. 

Who controls the cover? by John 
Mack Carter (f), July, p. 99-101+. 

Timely cover spotlights construction 
magazine (u), Sept., p. 10. 

Borrow design elements from other 
categories, consultant advises 
(u), Ocz., p. 16. 

Different cover lists newsstand sales 
for Runner's World (u), Oct., p. 


30-31. 
— Design awards (f), Oct., p. 60- 
1+ 


Magazine design: the evolution by 
Jim Nelson Black (f). Nov., p. 80- 
83+. 


Awards 

15 publications receive Neal Awards 
(u), Apr., p. 42+. 

1983 Design awards (f), Oct., p. 60-61. 

Publication designers presented 
awards (u), Sept., p. 11-12. 


Books 

Book aids search for company facts 
(u), Jan, p. 45. 

Manual on style from McGraw-Hill 
(u), Feb., p. & 

Book advises how to write with style 
(u), Apr., p. 44. 

Freelance writers’ directory publish- 
ed (u), Apr., p. 46. 

New directory lists world photo 
sources (u), June, p. 43. 

Newsletter is resource to freelance 
talent (u), June, p. 43. 

Photojournalism book published (u), 
June, p. 43. 

Resource directory for editors pub- 
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lished (u), June, p. 43-44. 
Encyclopedia covers American jour- 
nalism (u), Oct., p. 16. 

Small —— an covered in 
new book (u), Oct., 

White House phone | pub- 
lished (u), Oct., p. 16. 


as 
Magazines include reader guides as 
= complex terms (u), Jan., p. 


‘Good interviewers don't leave grace- 
fully,” says Playboy editor (u), 
Jan., p. 42. 

‘You have to take liberties with 
oe editor asserts (u), Feb., p. 


Editor’ s notes can ruin good leads 

(u), Feb., p. 6. 

Keep reader’ s interest by a 
ing’ technical material (u), Feb. 


p. 8. 
tidtpanies told of magazine's needs 
——— newsletter (u), Apr., p. 


éieed text editing software pro 
= analyzes style, diction (u), 
une, p. 35-36. 
Introducing electronic editing by 
— Delaney (u), Sept., p. 55 


The art col mai e editing: an intro- 
duction by Peter J aoe (f), Sept., 
p. 83-84 +. 
“ee personality profile by J. 
Hubbard (f), Sept., p. 133- 
134+. 
Editor uses computer software pro- 
=: to help tighten writing (u), 
P 14+. 
radox to create a great maga- 
er story (u), Dec., p. 6+. 
Write articles about issues that 
bother readers (u), Dec., p. 8. 


Law 
Free ‘Hot Law Line’ provides 24- 
hour legal help for editors (u), 
June, p. 34. 
Supreme Court to rule on Time cur- 
rency case (u), June, p. 35. 
Libel: staying out of trouble (f), Nov., 
. 70+. 

defendants losing mosi libel 
cases in lower courts (u), Dec., p. 
6. 


Management 
‘Editors make best marketers of 
their publications’ (u', Jan., p. 
42+. 
Repositioning Rolling _— ni John 
, Skipper &, Jan., = 
ncentive program aaa in copy 
ahead of deadline (u), Feb., p. 5. 
‘Editors should be merchants’: 
Hearst's Maurer (u), Feb., p. 6. 
Monthlies should avoid temptation 
to rush news (u), Feb., p. & 
— your convention cover- 
by Rachelle Delaney (u), 
ar., p. 48+. 
Magazines slow to reduce edit pages 
when ad pages drop (u). Apr., p. 
43-44. 
Treat eve 
i. v.. 


demand for retraction 
lawyer advises (u), 


Dealing i blind quotes by Ra- 
e Delaney (u), May, p. 44-46. 
William D. Broyles: Combat training 
to help in fierce weekly competi- 
tion (f), May, p. 48+. 

John Fox Sullivan and Roger Kranz: 
National Journal finds many ad- 
vertisers willing to pay $560 cpm 
(f), May, p. 50. 

Measuring your magazine's editorial 

— at John om (f), May, p. 


Edivers: "Block path to editorial 
burnout, learn to handle stress 
(u), June, p. 34-35. 

Two can proof faster than one, but 
require more work hours (u), 
June, p. 35. 

Issue-to-issue index is handy re 
source, — for editors (u), 
June,  : 

Editors d setting petty 
— difficult (u), July, p. 
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| InfoWorl 


ee wrong with this picture? (u), 

Making the most of editorial advis- 
ory boards by Rachelle Delaney 
(u), July, p. 60-62. 

Reducing the danger of reposition- 
es - David Rowe (pov), July, p. 


Art ch worried: Will their jobs 
be chai by computers? (u), 
slug. p. ‘ 

Freelancers gain wide support to 
eliminate work-for-hire contracts 
(u), Aug., p. 37-38. 

New writers’ union signs contract 
Mother Jones (u), Aug., p. 


Annual page count has advantages 
for editorial department (u), 
Aug., p. 38+. 

‘Magazines — story producers’ 
(u), Aug., p. 

The new putifehing technology takes 
over by David Henry Goodstein 
and Jack F. Powers (f), Aug., p. 
99-100+. 

Publishing groups fighting bill to re- 
strict government information 
(u), Oct., p. 14+. 

Reader service by Rachelle Delaney 
(u), Nov., p. 51-54. 

Managi freelancers 7 Lisa Hig- 
— a Nov., p. 76-77. 

readers is sometimes a 
editorial technique (u), Dec., 


Me 

Coagatee nets offer editors instant 
access to photo database (u), 
Dec., p. 8+. 

Public utilities: Sources for regional 
magazines (u), Dec., p. 10. 

Give special issues general appeal, 
— suggest (u), Dec., p. 


ieamaiaid sources provide no safe 
ty (u), Dec., p. 12. 

Redesign by design by ee L. 
Gibson (pov), en 

It's a matter of focus oe ee Ja- 
cobi (u), Dec., p. 94-97+. 


Research 

Magazine asks readers questions by 
computer (u), June, p. 40. 

Editorial research using smaller 
samples can improve response 
(u), Dec., p. 10. 


ELECTRONIC PUBLISHING 


ES EEE LE RTL 
Cable programming by Bob Birn- 
baum (c), Mar., p. 152+. 

Cable can be profitable by Bob 
Birnbaum (c), June, p. 124-125. 
Publishers skeptical about viability 

of electronic publishing (u), July, 


Sows 

Profits expected next year from Bill- 
board Information Network (u), 
Aug., p. 23+. 

= disk, cassette spin-offs may 

peg | new revenue, advertising 
(u), Aug., p. 23-24. 

Consider pros and cons of private vs. 
public electronic distribution (u), 
Aug., p. 24-25. 

receives reader feedback 

ae CompuServe (u), Aug., p. 


Casmeies on magazine software 
products may not give much pro- 
tection (u), Aug., p. 25+. 

Seminars by satellite by Bob Birn- 
baum (c), Aug., p. 138. 

Why reorganize? by 8o0b Birnbaum 
(u), Oct., p. 92-93 


FOLIO 400 


EEE Sat NY 
The Folio 400. October Special Issue 


MAGAZINE WATCH 





Ceased publications 

Chain Store Age/Supermarkets (u), 
Sept., p. 53. 

Corrections (u), Sept., p. 53. 

Ere Hlenasie Newspaper (u), Oct., p. 44. 

Erie e (u), Nov., p. 50. 

Platinum {ul (u), Dec. p. 50. 

Police Magazine (u), Sept., p. 53. 

Quote, Unquote (u), Dec., p. 50. 


Rudder (u), Oct., 

Scholastic Search { tue May, p. 41. 
Senior Scholastic (u), a), May, p. 41. 
Spring (u), Dec., p. 

Trader's Journal (u), Phi p. 54. 
TV-Cable Week (u), Dec., p. 50. 


Frequency chang 

American Clinical Products News 
(u), June, p. 54. 

a Merchandising (u), Oct., p. 


Body Garage (u), Mar., p. 46. 
Bovine Practice (u), Jan, p. 56. 
CAL: Computer Ap lications in the 
Laboratory (u), Dec., p. 48+. 
a Single Magazine (u), Dec., 


Cale tah Sept., p. 53. 

College Union iw, Mar., p. 46. 

Computers in Mechanical Engineer- 
ing (u), Jul: = 

Darkroom Tec ques (u), Feb., p. 

—* & Craft Ideas (u), a 


FingScale Modeler (u), Nov., p. 50. 

Genealogy Digest (u), Sept., p. 53. 

Health & Care (u), Mar., p. 46. 

High Technology (u), Jan., p. 56. 

Iron Age (u), Sept., p. 

NC ae oe (u), ; p. 59. 

PC (u), Dec., p. 50 

PC Tech Journal (u), Dec., p. 50. 

Playboy Fashion, The Guide for Men 
(u), Feb., p. 38. 

— Reference (u), Feb., p. 


Portable Companion (u), Mar., p. 46. 
Railway Age (u), Jan. p. 56. 
Regardie’s (u), Dec., p. 48. 
Restaurant & Hotel Design (u), Feb., 


p. 38. 
RN for Managers (u), Jan., p. 56. 
Roommate (u), Jan., p. 56. 
Rural and Urban Roads (u), Jan. p. 
56. 


Survive (u), July, p. 58. 
os Illustrated (u), Jan., p. 


Teen -Age (u), Dec., p. 50. 
Wrestling Scene (u), June, p. 54. 


ers & acquisitions 
AS ~_ (u), Mar., p. 46. 
Airline Executive (u), Jan., p. 56. 
—- City and County (u), Sept., 


p. 4 
tania x clist (u), Jan., p. 56. 
— Photographer (u), Aug., p. 


Art al Antiques (u), Oct., p. 42. 
Automotive Industries (u), ‘Sept. p. 


Automotive Industries International 
(u), Sept., p. 47. 

Bakers Digest (u), Mar., p. 46. 

Buildings Journal (u), Mar., p. 46. 

Camera Arts (u), Aug., p. 59. 

Classical Calliope (u), Mar., p. 46. 

Commuter Air (u), Jan., p. 56. 

Compute! Magazine (u), June p. 51+. 

Contractor (u), Sept., Mae 

ees Product News (u), Oct., p. 
4 


Cook’s Magazine (u), May, p. 40-41. 
CW Communications (u), Aug., p. 59. 
Electro Optics (u), Sept., p. 48. 
Electro-Optics (u), Dec., p. 48. 
Financial World (u), Aug., p. 59. 
Fischer Medical (u), July, p. 56. 
Florida Grower & Rancher (u), July, 


. 58. 

Fly‘Tackle Dealer (u), Sept., p. 48. 
Goldmine, (u), July, p. 58. 
Goodlife (u), Dec., p. 48. 
Gourmet (u), Dec., p. 48. 
Gralla Publications (u), Nov., p. 

49-50. 
Grit (u), June, p. 51. 
Home video (u), Mar., p. 46. 
Homeowners How To (u), May, p. 40. 
Hospital Practice (u), June, p. 54. 
Industrial Distribution (u), Sept., p 


48. 
ire Product Bulletin (u), Sept., 


sails Sports (u), July, p. 56. 
Laser Focus (u), Dec., p. 48. 
Mart (u), Sept., p. 48. 

Milwaukee (u), Apr., p. 48. 
Monterey Life (u), July, p. 56+. 
New Age Journal (u), Now., p. 50. 





Nose, ae -_ Throat Journal (u), 


Os wetlee fk Annals (u), Nov., p. 50. 
PC: The I dent Guide to IBM 
a mputers (u), Mar., p. 


Purchasing World (u), Dec., P. ¢ 
Remodeling World (u), Oct., 
River Runner (u), Nov., p. 50. 
Rod ne - a of Aner 
can ishing (u), Sept., p 
Saturday haven (u), Mar., p. 46. 
Swimming Pool Age fei, Jan., p. 56. 
Tampa (u), June, ie 
ina Bay (u), 
& tery -Highway a (u), 
ae p. 48. 
Water' atu), July, p. 58. 
Wayne Green Inc. (u), Aug., p. 59. 
World Coal (u), Nov., p. 48. 
World Mining (u), Dec., p. 48. 


Miscellany 

American Baby (u), May, 

American Broadcasting 
(u), July, p. 58. 

California (u), May, p. 


ompanies 


California Health bre on ond: p 


California Homes (u), July, p. 58. 

Computer ... for architects and en- 
gineers (u), Apr., 

a 
(u), Apr. 

Cuisine (u), , p. 60. 

Diplomatic Dossier (u), Aug., p. 60. 

Discover (u), Sept., p. 53. 

os & Window Coverings (u), 


Elle (u), yo p. 50. 

Esquire (u), Aug., p. 60. 

Essence (u), May, p. 41. 

Essence (u), June, p. 54. 

Flight International o July, p. 58. 

Gold Prospector (u), Apr., p. 48. 

Graduate Woma:: @ uly, p. 58. 

Home (u), July, p. 58. 

Horizont-Advertising Age Deutsch- 
land (u), May, p. 41. 

InfoWorld (u), Aug., p. 60. 

Los Angeles Magazine (u), July, p. 58. 

Sesion Leap eige as (u), Aug., p. 60. 

Media People (u), Apr., p. 48. 

Modern Maturity Magazine (u), Oct., 


p. 44. 
New York Review of Books (u), Dec., 


p. 50. 
Newsweek (u), Apr., p. 48. 
New York aie (u), nade, p. 41. 
Nursing (u), Dec., 
Nursing Life >. os 
Oil and Gas Digest (u), es p. 54. 
PC World (u), Z ug., p. 60. 
Penthouse (u), May, p. 41. 
Pre-Parent Adviser (u), Apr., p. 48. 
Program Guide (u), June, p. 54. 
Record (u), Sept., p. 53. 
Rolling Stone (u), Aug., p. 60. 
Sciences (u), June, p. 54. 
Sporting Goods Business (u), Dec., p. 


50. 
U.S. News & World Report (u), July, 
58. 


"Cpeaaithdiions 


p. 58. 
Venice-Simplon Orient-Express (u), 
Oct., p. 44 


| Woman's Day (u), Apr., p. 48. - 


Working Woman Digest (u), Oct., p. 
44. 


Name changes 

American Fire Journal (u), Oct., p. 42. 

American Industrial Properties Re 
port (u), Apr., p. 48. 

Assets Protection (u), Aug. p. 59. 

Basic ae (u), Aug., p. 59. 

Business uting (u), Dec., p. 48. 

Business Facilities (u), Apr., p. 48. 

Business Marketing (u), June, p. 54. 

Business Software Magazine (u), 
Sept., p. 53. 

~~ ice Business (u), Mar., 


Chivagoland’s Real Estate Adver- 
tiser (u), eae 

Data Processing & Communications 
Security (u), Aug., p. 59. 

Direct Selling (u), Apr., p. 48. 

80-U.S. Journal (u), Aug., p. 59. 

Focus on AACN (u), Feb., p. 38. 

Focus on Critical Care (u), Feb, p. 38. 

Gentry (u), Mar., p. 46. 

Hearing Aid Jenna (u), Apr., p. 48. 

Hearing Journal (u), Apr., p. e 
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Homeowner (u), iy 

Homeowners How To (u), ye p. 53. 
Industrial Marketing (u), June, p. 54. 
Investment Decisions (u), Oct., p. 42. 
Los Gatos Magazine (u), Jan., p. 56. 
ey jorida Magazine (u). 


July, 

Miami, Pe M Magazine of South Flor- 
ida (u), July, i 

re. Office Procedures (u), Nov., 

utile: Office Technology (u), Nov., 
p. 50. 

Northwest Orient (u), Apr., p. 48. 

Northwest Stock Guide (u), June, p. 
54. 

Passages (u), Apr., p. 48. 


PC Tech Journal (u), June, p. 54. 
PC: The Technical Journal (u), June, 


p. 54. 
Power of ES (u), Sept., p. 53. 
Real Estate Magazine (u), Dec., p. 48. 
Reference (u), Dec., Pi 48. 
Restaurant & Hotel Design (u), Feb., 


p. 38. 
Restaurant Design (u), Feb., p. 38. 
Santa Clara Valley Magazine (u), 
Jan., p. 56. 
Savings Sie News (u), Aug., p. 59. 
Savings Institutions (u), Aug., p. 59. 
Solid ae Management (u), Apr., 


p. 4. 
Specialty Salesman (u), Apr., p. 48. 
Spectrum (u), Mar., p. 46. 
wa of a” St. Research (u), 

ct., 

TVC (u), .< p. 46. 
Western Fire Journal (u), Oct., p. 49.. 
Western Investor (u), June, p. 54. 
World Wastes (u), Apr., p. 48. 
Zip (u), July, p. 58. 
Zip/Target Marketing (u), July, p. 58. 


New magazines 

Abacus (u), Aug., p. 56. 

Activewear Magazine (u), Aug., p. 54. 

ADAM Family Com as Magazine 
(u), Nov., p. 48-4 

Aerospace Engineering (u), June, p. 
él. 


Ahoy! (u), Nov., 

Air Progress Uitpalights (u), Mar., p. 
42+ 

Amateur Golf Register (u), Apr., p. 
47. 


Artist’s Magazine (u), Oct., p. 39-40. 
Arts (u), July, p. 53. 

Arts Line (u), Aug., p. 54. 

ATA Magazine (u), cae p. 56. 
wen ae — International (u), 


bene file 13 (u), Nov., p. 48. 

Bicycle Sport (u), Oct., p. 40-41. 

Bill Gleason's Chicago Sports (u), 
Apr., p. 47. 

BioTechniques (u), Mar., p. 44. 

Blip (u), Apr., p. c 


Bop (u), Sept., 
I i s Catalog (u), Feb., 


Britches—A 
p. 38. 
Business and Health (u), Nov., p. 49. 
Business Monthly (u), June, p. 51. 
Business View of Southwest Florida 
{u), July, p. 54. 
California che (u), Feb., p. 37-38. 
California Homes (u), July, p. 53. 
California Real Estate Directory (u), 
Oct., p. 41. 
Cardio (u), Oct., p. 40. 
Catalog Age (u), May, p. 37. 
ChainSigns (u), Sept., p. 46. 
Charlotte Business Quarterly 
ct., p. 40. 
Chemical Business (u), Oct., p. 41. 
a Magazine's Smart Money 
(u), July, p. 55-56. 
Color Computer Magazine (u), Apr., 
p. 47. 
Colerado Art Scene (u), Aug., p. 56. 
Como Ganar Mas Dinero (u), ‘Boe P. 
45 


(u), 


Communicator’s Journal (u), Jaz., p. 
52+ 

Compute!s Gazette (u), June, p. 46. 

Computer Advertiser News (u), Dec., 


p. 48. 
Conmguner BookBase (u), Oct., p. 42. 
Computer Pictures (u), Mar., p. 44+. 
Computer Sense (u), Aug., p. 52. 
Computer User (u), Oct., p. 39. 
Computers in Medicine (u), Aug., p. 
52+. 








Connecticut Riding (u), Sept., p. 47. 

= Accounting (u), June, p. 
9+ 

Corporate Monthly (u), Aug., p. 52. 

Counterman (u), Sept., p. 46. 

Data Based Adviser (u), July, p. 55. 

Dazzle (u), Sept., p. 45. 

— Systems Review (u), July, p. 


Dell I Champion Crossword Puzzles 
(u), Sept., p. 47. 

re ae Variety Puzzles (u), 
ept. 

Diabetes gat Management (u), Dec., 


Digkt (ur (u), June, p. 49. 

Digital Retaiiing (u), June, p. 49. 

Digital Review (u), Dec., p. 43+. 

Dimension (u), Feb., p. 37. 

Distributor (u), May, p. 38. 

Easy Home Computer (u), Aug., p. 
54. 


Elancee (u), Oct., p. 39. 

Electric City (u), Oct., p. 39. 

Enter (u), June, p. 46. 

EQ (u), Dec., p. 45. 

Erie & Chautauqua Magazine (u), 
Nov., p. 48. 

7 Builder Quarterly (u), Nov., 

Faifild ‘County Woman (u), Feb., p. 

Fanily Computing (u), May, p. 38. 

Fantasy Gamer (u), Oct., p. 39. 

Forum Sixty-Eight (u), July p. 54. 

Gameplay (u), July, 

Garden Desi Ne —". 

Gifts & (u), pe 474 

Grain & Feed ieathating (u), Mar., p. 
44. ; 

Greenhouse Grower (u), Jan., p. 55. 

Gulf Coast Golfer (u), Dec., p. 45. 

Hartford (u), Mar., p. 44. 

HCA Companion (u), p. 38+. 

Hi-Res (u), June, p. 49. 

Houston Goodlife (u), Feb., p. 37. 

Hudson Valley Living (u), June, p. 49. 

HVAC Product News (u), May, p. 40. 

~~. Gift ati Management (u), 


—- ict News (u), May, p. 


Hot CoCo (u), May, p. 38. 

Hyst’'ry Myst’ry (u), June, p. 49. 

Imago (u), Oct., p. 40. 

Impact (u), Aug., p. p. 52. 

Inbound Traffic Guide (u), Jan., p. 52. 

ink, inc. (u), Feb., p. 38. 

Journal of Consumer Marketing (u), 
Aug., p. 56. 

Journa < - ial Medicine (u), 
Nov., 

Journal “al Heapitel Supply, Process- 
ing & Distribution (u), Sept., p 
45. 

Journa! of Musculoskeletal Medicine 
(u), Apr., p. 48. 

JoyStik (u), jt p. 37. 

K-Power (u), Nov., p. 46. 

Kentucky Premiere (u), Dec., p. 43. 


Kick (u), May, p. 40. 
Kitchen : 7 Design News (u), 
Nov., 


— Mabie Peale News (u), May, 


LC Peel Chromatography and 
HPLC Magazine (u), Mar., p. 42. 

Licensing Book (u), Nov., p. 48. 

Link-Up (u), Sept., p. 45. 

List (u), May, p. 40. 

LPTV, The azine for Community 
Television jieeedonnire (u), Feb., 


p. 38. 
Lida The Typographic Commu- 
nication Journal (u), Mar., p. 44. 
M (u), Dec., p. 43. 
Management Technology (u), Apr., p. 


47. 
MEDCOMP: Computers in Medicine 
{u), Aug., p. 52. 
Medica (u), Oct., p. 41-42. 
Medical Month (u}, July, p. 53. 
Medicine & Computer (u), Nov., 
Miami Today (u), Sept., p. 46-47. 
Michigan Business (u), ‘Ron, p. 4. 
Micro Communications (u), Oct., p 
41. 
Micro Discovery (u), June, p. 46. 
Microcontamination (u), am p. 54. 
Microkids (u), Oct., 
Midwest Fleet 
May, p. 40. 


p. 48. 


Mes (u), 








Ministries: The Magazine for Christ- 
ian Leaders (u), June, p. 49. 
Mobile Radio Technology (u), Mar., 


Modern Equine Medicine (u), Jan., p. 


voile Times (u), Aug., p. 54. 
Mountain ene tu). Feb. p. 37. 
Multis (u), Aug., 

Muse Air Montialy (ot (u), “Oct, p. 39. 
— Industry Products (u), Oct., p. 


MusicLine {u), Aug., p. 

National Centurion (a) ri 

New England Monthly (u), ek 
45. 


New Haven (u), Mar., p. 44. 

New York Sports (u), aS p. 53. 

Northwest Edition (u), Dec., p. 45. 

Nuclear Plant Safety (u), Jan., p. 56. 

Off Hours (u), May, p. 40. 

Office Administration and Automa- 

tion (u), Jan, p. 56. 

Office Guide to Broward & Palm 
Beach Counties (u), Sept., p. 45. 

= Guide to Miami (u), Sept., p. 


Oulahome Game & Fish (u), June, p. 


One" a (u), Dec., 
Online Data Access ih z p. 46. 
Open Chain (u), Apr. 
Opthalmology 
0: i = South (u), S 

range County South (u), Sept., p. 45. 
Orlando Monthly (u), June, > 8 
Outside Plant (u), May, p. 40. 
Pacific Express Magazine (u), Jan., p. 


52. 
PC: The Technical Journal (u), May, 


PC Week (u), Nov., p. 46. 

PC World (u), Mar., p. 42. 

Penthouse Letters (u), May, p. 37. 

Personal Computer News (u), June, p. 
46. 


panatmnans (u), 


Personal (u), 
Sept., p. 46. 
Personal Sports (u), Aug., p. 52. 
Pharmacist’s Assets (u), July, p. 56. 
Pipe Smoker (u), July, p. 56. 
oe ene Products (u), 
44. 


Poker = hes er (u), Mar., p. 

Portable Computer (u), Sa, p. 55. 

Portable Computing Magazine (u), 
July, p. 56. 

Portable Too (u), July, p. 53. 

Possibilities, The Magazine of Hope 
(u), Apr., p. 47. 

Practice/ 3 iw), Oct., p. 40. 

— Gem Investor (u), Mar., p. 


Pro Files (u), Ave. p £8 
Professional L« smithing (u), Oct., 


Software Magazine 


p. 39. 

Preiestonal Publishing (u), June, p. 

46+. 
Profiles II (u), Aug., p. 59. 
Reference™ (u), Jan., p. 55-56. 
Renovations (u), Nov., p. 49. 
Report Card (u), Dec., p. 45. 
Ringside (u), June, p. 51. 
Robot/X News (u), June, p. 51. 
Robotics World (u), Jan., p. 52. 
Rockbill (u), Jan., p. 52. 
Roof Design (u), — p. 51. 
Run (u), 
Rx Being Welt tur 1 May, p. 38. 
S&VC (u), July, p. 54. 
Sara Bay Monthly (u), June, p. 46. 
Scholastic Update (u), May, p. 40. 
Scott Stamp Monthly, with Chron- 

icle of New Issues (u), Febd., p. 38. 
Seattle Woman (u), June, p. 49. 
Secretary's World (u), Sept., p. 46. 
Self-Reliant (u), June, p. 49. 
Seniority (u), July, p. 55. 
SingleLife Milwaukee (u), Feb., p. 38. 
Ski - Resort Products (u), Aug., p. 


an Opera World (u), May, p. 38. 

Soccer Illustrated (u), Jan., p. . 

Software Author (u), Sept., 

Software Su; a (u), - p. 40. 

Sports Car hic (u), May, p. 38. 

SportsNow (ul. ov., p. 49. 

SportStyle (n), Jan, p. 52. 

Stitch (u), Aug., p. 56. 

Studio 54 (u), May, p. 37. 

Sylvia Porter’s Personal Finance 
Magazine (u), Jan., p. 52. 





Systems & Software (u), Feb., p. 37. 
Tampa Bay Monthly (u), June, p. 46. 
La and Computers (u), May, p. 


Technol Network (u), Nov., p. 46. 

Tele-Product News (u), Nov., p. vr) 

Telecommunication Products & 
Technology (u), Mar., p. 44.» 

a Retailer (u), 

om p. 37. 

Timex Sinclair User (u), July, p. 55. 

TLC (u), Oct., p. 41. 

Torch Romances (u), July, p. 53. 

Torchlite Romances (u), p. 53-54. 

Total Fitness (u), July, p. 53. 

Travel Market Trends (u), Nov., p. 48. 

Triathion Magazine (u), Mar., p. 42. 

User's Guide to CP/M Systems (u), 
Feb., p. 37. 

VA Practitioner (u), Nov., p. 48. 

Vidiot (u), May, p. 37. 

Walking Journa (u), May, p. 

Wall Street Computer ine (u), 
July, p. 56. 

Wealth (u), Nov., p. 49. 

West Florida Life (u), Aug., p. 59. 

Western Business (u), Aug., 

Wien Air Alaska Flight ‘Hime. (u), 
Sept., p. 45-46. 

Windstorm (u), Aug., p. 54. 

Wine West (u), July, p. 55. 

Winning (u), Dec., p. 45. 

aa (u), Dec., p. 43. 
Magazine (u), Aug., p. r 

Your City Passport (u), Oct., 

Your Good Health Review & haw 
(u), July, p. 54. 


MANAGEMENT (also see de- 
partments) 
SM a 


Agency, ad exec critical of magazine 
trade ad content (u), Jan., p. 6+. 

Take steps to stop bad credit, late 
- from coming in (u), Jan., p. 

+. 

Editors, circ execs make better pub- 
lishers (u), Jan., 

Control numbers: “eS want to look 
at the fewest possible’ (u), Jan., p. 
8+. 

Publishers overlook the publicity po- 
tential of wire services (u), Jan., p. 
10-11. 

Magazine readership not suffering 
among CompuServe users (u), 
Jan., p. 11-12, 

Achieving Mies Es ‘brand personal- 
ity’ by Myles Eric Ludwig (pov), 
Jan., p. 66.67 

Magazine and cable network agree 
ment aids subscription drive (u), 
Feb., p. 19. 

Farm Journal now up 1,106 versions 
—more to come (u), Feb., p. 19-20. 

Two anniversary issues better than 
- Esquire believes (u), Feb., p. 


*‘Microzine’ combines computer disk 
and traditional magazine (u), 
Feb., p. 20-21. 

Wire phate services: publicity boost 
for magazines (u), Feb., p. 21-22. 

Money troubles? ° It’s okay to skip is- 
sues’ (u), Feb., p. 22. 

60% response rate not practical, 
—— exec asserts (u), Feb., p. 


22- 

Radcliffe offers publishing course (u), 
Feb., p. 23-24. 

Heiskell:. Embarrassed by projec- 
tions? (f), Feb., p. 42-43. 

Carbine: Misunderstood Ms. (f), Feb., 


p. 43. 
Salembier: Too late (f), Feb., p. 43-44. 
Public relations poorly managed, 
MPA study finds (u), Mar., p. 7. 
Playboy opens consultancy to offer 
licensing expertise (u), Mar., p. 


10+. 
FIPP Congress will be held May 11- 
13 - far., p. 12+. 


Original prints sold to commemorate 
Te C’s 90th (u), Mar., p. 14. 
David Bunnell: Former PC publisher 
vows no ‘loose strings’ in future 
contracts (u), Mar., p. 107-108. 

Jeffrey Gluck: Skeptics abound as 
Missourian takes on hapless SR 
(u), Mar., p. 108-109. 
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Reagan addresses teleconference ar- 
ranged by Newsweek (u), Apr., p. 


Publishers using lists more efficient- 
z DMA study indicates (u), 


p. 12+. 
‘Unwary ¥ publishers may get burned 
Levine (u), Apr., p. 12- 


ince survey technique ensures 
quick response from newsstand 
buyers (u), Apr., p. 13+. 

Geyer-McAllister establishes fellow- 
ship (u), Apr., p. 16. 

3M Sens KBM (u), Apr. p. 16. 

Even small publishers should hire 
credit manager full-time (u), May, 


p. 56. 
tens ine publishers romance with 
_ Is it fading? (u), May, p. 6- 


Pirctes publish bogus issue of U.S.- 
ah magazine in Mideast (u), 
ima 

MTA saiiiiiees publishing services 
(u), May, p. 11. 

Publishing management structures 
by Karlene Lukovitz (f), May, p. 
5760+. 

How to save a failing magazine by 
James B. Kobak (f), May, p. 71-75. 

Outserts being used by more maga- 
zines for special messages (u), 
June, p. 8+. 

‘Magazines’ on floppy disks offering 
space to advertisers (u), June, p. 
10+. 

Ad sales network prints magazines 
for free (u), June, p. 12. 

N.Y. Public Library restores periodi- 
cal room (u), June, p. 14 

Paul F. McPherson: Wi rofit de 
cline reason for popular presi- 
dent's demotion? (u), June, p. 63- 
64 


Jim Horton: ‘Tilting content upward 
to keep pace with execs adver- 
tisers want’ (u), June, p. 64-65. 

Don't be lulled into vie cable TV 
as non-threatening (u), July, p. 13. 

John L. Decker opens consultant 
firm (u), July, p. 14. 

$16,000 grant given to Medill by Ro 
dale (u), The p. 14. 

Magazine gets exposure by sending 
weekly column to newspapers (u), 
July, p. 10+. 

John G. Wrede: New president fo- 
cuses on electronic products, 
data base management (u), July, 


p. 65-66. 

Peter Bonanni: Felt hampered in try- 
ing to turn the Dial (u), July, p. 
66+. 

PIB denies magazine status to Par- 
ade and Family Weekly (u), Aug., 


p. 7-8. 
Teleconferencing lacks good market- 
ing — Raben asserts (u), 


anette Kod at U.S. News & World 
Report (u), Aug., p. 12. 

ae other groups lobby for - on 

oe (u), 2s 

Olympic Team fund to help oman’s 
Day attract young reader (u), 
Aug., p. 12+. 

Peter aes On Cable publisher un- 
daunted by Time Inc. entry into 
market (u), Aug., p. 93-94. 

Michael Dukmejian: Without com- 
puters the complex production 
—— be impossible (u), Aug., p. 


SSS SSS SSS SSS sss sss 


Should you be in the seminar busi- 
ness? by Maxwell C. Huntoon Jr. 

(f), Aug., p. 119-120+. 
McGraw-Hill reorganization aimed 


= electronic fronts (u), Sept., p. | 


IMS t to provide faster access to data 
on PIB members (u), Sept., p. 8+. 
MPA’s anti-TV campaign irritates 
vocal minority (u), Sept. t., p. 12. 
J. Wendell Forbes: Founders philos- 
ophy: Leave publishing to the 
rofessionals (u), Sept. 65+. 


William rdie: Iconoclastic pub- 
lisher takes irreverent approach 
to business reporting (u), Sept., p. 
68-69+ 


Countering the electronic invaders 
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we John Mack Carter (pov), Sept., 


Redbook redux by Ira Ellenthal (c), 
.. p. 142+. 
nega promotes 50th anniversary 
issue with Federal Express (u), 
Oct., p. 11-12. 
KBM ckahaee name to Media Serv- 
ices Inc. (u), Oct., p. 12-13. 
Robert G. Burton: ‘Recession may be 
over, but publishers must keep 
a lean’ (u), Oct., p. 45- 


Bob’ Saket ‘There was almost a 
sense of overkill with the first is- 
sue’ (u), Oct., p. 46+. 

Newsletters: your next profit center 
by Ted Bartek (f), Oct., p. 78+. 

Poor market positioning spells 6 
for TV-Cable Week (u), Nov., 
7+. 

Is your magazine title protected? (u), 
Nov., p. 7-8. 

Consumer and business magazines 
jointly produce computer sec- 
tions (u), Nov., p. 12+. 

Two-way electronic communication 
increases reader interest, usage 
(u), Nov., p. 12. 

Revenue streams should be analyzed 
caper. not apart (u), Dec., p. 
19. 

Louisa Kearney: Unprofitable 
sources forced magazine to cut 
circulation by 57% (u), Nov., p. 


58-60. 

Ted Leonsis: Ex-PR man's vision of 
communications —: shared by 
ITBP (u), Nov. 

The computer eam shakeout by 
John Klingel (pov), Nov., p. 64+. 

Face to Face the pros review sup- 
pliers (f), Nov., p. 92-98+. 

Non-compete clauses can be legal, if 
narrowly drawn (u), Dec., p. 13-14. 

No-risk formula used by publisher of 
community magazines (u), Dec., 
p. 14+. 

Gloria Leonard: Publisher enjoys 
fame, craves acceptance for adult 
magazine (u), Dec., p. 58. 


Ancillary Activities (also see ELEC- 

TRONIC PUBLISHING) 

Don't overlook co-venturing oppor- 
tunities by Ira Ritter (pov), June, 
p. 66-67. 

Publishers can make profit by selling 
readers computer software (u), 


July, p. 7. 

Successful Farming grosses 
$75,000 on software products (u), 
Aug., p. 7+. 

Appointments 


ee — MPA chairman (vu), 

‘an., 

Klein ator to CPDA presidency 
(u), Feb., p. 34. 

H. W. McGraw Jr. relinquishes CEO 
title (u), June, p. 14. 

D’ Alexander aocind new ABP chair- 
man (u), July, p. 14. 

BPA elects new officers (u), Aug., p. 
16. 

Time editor new dean of Missouri J- 
School (u), Sept., p. 12+. 


Awards 

Heiskell named ‘Publisher of the 
Year’ (u), Jan. p. 8. 

Benefit honors 14 women in publish- 
ing (u), Feb., p. 23. 

1983 National Magazine Awards 
winners announced (u), July, p. 
12. 

McAllister receives ABP honor 
scroll (u), July, p. 14. 

Shape’s publisher given PBAA's an- 
nual award (u), Sept., p. 22. 


Books 
Benn publishes press directory (u), 
‘ar., p. 14. 

Gale publishes revised book direc- 
tory (u), May, p. 11-12. 

Dictionary of economics terms avail- 
able (u), June, p. 12+. 

Book on media ie published (u), 
Aug., p. 16-17. 

Publishers Weekly Yearbook pub- 
lished (u), Aug., p. 17. 





Guide to licensing foreign editions 
(u), Oct., p. 12 


Business trends 
Business magazine editors expect 
slow economic recovery (u), Mar., 


p. 7. 


Buying and selling magazines 

Clinch sale of magazine by offering 
extras that cost you nothing (u), 
July, p. 8 

Economies of scale key consideration 
in new magazine buy (u), July, p. 
8+. 

Rome Reports sold to IMS (u), Aug., 


p. 16. 


Deaths 
Medical Economics former president 
dies (u), Jan., p. 12. 


Russell Hughes, printer, dies (u), 
Jan., p. 12+. 

Business Week former publisher dies 
(u), Apr., p. 16+. 

‘Scotty’ Sawyer, columnist, dies (u), 
Apr., p. 19. 

Former counsel for MPA dies (u), 
Apr., p. 20. 

Hagerty, a Newsweek senior editor, 
dies (u), May, 


Roy I. Newborn, fates wholesaler, 
dead at 64 (u), May, p. 14-15. 


Financial 

Revision in tax law may discourage 
magazine investors (u), Apr., p. 
8+ 


Mother Jones combats IRS on chal- 
lenge to tax-exempt status (u), 
Apr., p. 10+. 

After Dark files for Chapter 11; of- 
fers stock to subscribers (u), May, 
p. 8+. 

Supreme Court rules that publica- 
tions cannot be selectively taxed 
(u), June, p. 8. 

Gambling Times uses second stock 
offering to raise expansion $ (u), 
June, p. 12. 

ree down slightly in 1982, 

PW survey reveals (u), Oct., 


Rolfing § Stone doubled July gag 
by combining issues (u), 
10. 


How 25 top execs budgeted for ‘84 | 


by Jennifer Howland (f), Dec., p. 
64-68 +. 
Budgeting and forecasting on your 
oe computer by Richard M. 
ff (f), Dec., p. 73-75+. 


FOLIO Conferences 

After-Hours Courses for Magazine 
Professionals, Feb., p. Al-A12. 

Sixth Annual Publishing Week, 

r., p. B1-B52. 

Sixth Annual Publishing Week, Apr., 
p. B1-B48. 

Now in Chicago! May, p. Al-A20. 

Face to Face, Aug., p. Al-A52. 


Law 


Copyright protection prevails in suit | 


against The Nation (u), May, p. 5. 
wri fa lawsuit emphasizes what 
air photocopying (u), Ju- 


Publobers ‘should act to prevent 
former ewe from suing (u), 
Sept., p. 

Injunction denied in the Dial law- 
suit; case continues (u), Oct., p. 
6+. 

Can a trade show exclude a maga- 
zine? Lawsuit will tell (u), Oct., p. 
10-11. 

Court dismisses suit against Dow 
Jones (u), Oct., p. 12. 

Suit claims publishers knew of sub- 
scription agency abuse of sellers 
(u), Oct, p. 12. 

Saudi court frees publishing pirates 
(u), Nov., p. 8+... 


Starting a m azine 

Charlie Mandel: ‘It’s a great time to 
do it a ain; nobody suspects it 
can work’ (u), Apr. 61-62. 

Lessons from a dou Te aunch by Ira 
Ellenthal (c), Oct., p. 89+. 





Positioning the new magazine by 
William Abbott (c), Oct.. p. 90+. 

Venture capital funds hard to come 
by for magazine start-ups (u), 
Dec., p. 13. 


PRODUCTION 

1S DTN RG MR RT TITS 

Distribution 

On time: The basics of delivery by 
Bishop Nowotnik (f), Jan.. p. 109- 
114. 


Management 

Use color terms when communicat- 
ing with separator (u), Jan.. p. 
19+. 

Make one person responsible for buy- 
ing promotion materials (u). Jan., 
p. 24. 

Coping with late ads by Jennifer 
Howland (f), Jan., p. 68-73+ 

Rate card specs by Jeffery R. Par- 
nau (c), Feb.. p. 87+. 


| Automatic spelling checkers could 


erode editorial quality (u). Mar., 
p. 25-26. 

Three-page consecutive gatefold 
takes planning (u), Mar., p. 29+. 

Educating editors helps cut AAs 
by Rachelle Delaney (u). Apr.. p 
50- 
51+. 

How customary are trade customs? 
by Jeffery R. Parnau (c), Apr. p. 
104-105. 


; Buying in a buyer's market by Jef- 


fery R. Parnau (c), May, p. 104+. 

Publishers should check printers’ fi- 
nancial stability (u), Mav. p. 33- 
34. 

Press checks by Rachelle Delaney 
tu), June, p. 55-56+. 

Micros in ublishing: Hardware by 
Richard M. Koff (f), June. p. 87- 


siinane in publishing: Software by 
Richard M. Koff (f), June. p. 99 
100+. 

Creative impositions: The double 
former by Jeffery R. Parnau (c), 
June, p. 119-120. 

Standard trim size for product tab- 
loids announced by ABP tu), Ju- 
ly, p. 46+. 

Magazine layout should have 
rhythm, designer says (u), July, p. 
48. 


Know competition's production cap- 
abilities (u), July, p. 48-49. 

Computer impositions by Jeffery R. 
Parnau (c), July, p. 102-103. 

Working with your separator by 
Helene Eckstein (f), Aug.. p. 109- 
111. 

Confusion over USPS plan to enforce 
post card regulations (u), Sept., p. 
34. 


Magazine to printer communication 
improved by tape recorder. video 
(u), Sept., p. 34-35. 

Printing ‘trivia’ by Jeffery R. Par- 
nau (c), Sept., p. 146+. 

And the winner is... by Jeffery R. 
Parnau (c), Oct., p. 100-101 

Publishers expecting large cost sav- 
ings from new pallet regs (u), 
Nov., p. 19. 

Findings of study on VDT health 
hazards criticized (u), Nov.. p. 
20+. 


| Saddle vs. perfect by Jeffery R. Par- 


nau (c), Nov., p. 108-109+. 
Tracing magazine delivery by Ra- 
chelle Delaney (u), Dec. p. 53- 
54+. 
Production profitability by Jeffery 
R. Parnau (c), Dec., p. 114-115. 


Paper 
The 1983 ee primer by Hilmer 
Stark (f), Jan., p. 83-84+. 


List paper prices for heavier stocks 
down as much as 10% (u), May, p. 


Letterpress paper on offset presses: 
The game is ending (u), Mav. p. 
30+. 

Industry surprised as paper market 
tightens, prices begin rising (u), 
Oct., p. 5. 
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| Pre-press (also see Ty 





setting) 

Latest electronics could cut pre-press 
time by 90% (u), Jan., p. 16. 

In-house prep: New techniques save 
time and money by Jeffery R. 
Parnau (f), Jan., p. 75-78+. 

The ‘electronic’ art director by John 
Peter (f), Feb., p. 83-86. 

Single-page platemaking eliminates 
form closing to save time, prep 
costs (u), July, p. 43+. 

Electronic transmission helps The 
Economist print eight hours ear- 
lier (u), July, p. 48. 


Printing 

New opportunities for small maga- 
zines at large printers (u), Jan., p. 
22+. 

Printing costs to rise 5% to 8% in 
1983, experts predict (u), Mar., p. 
25. 

Printers told to stop preoccupation 
with low prices (u), Mar., p. 26-27. 

A publishing lawyer's view of print- 
“ contracts (f), Aug., p. 114-116. 

Use of microprocessors pays off for 
ne productivity gains (u), 


lov., p. 19. 
Hughes’ new plant prints 50,000- 
500,000 runs (u), Nov., p. 22. 
Sources 


ie ey a guide available (u), 


Third HP So of Magazine Editing 
and Production (u), Mar., p. 29. 
Illustrated dictionary published by 
RIT (u), July, p. 48-49. 

In-house typesetting topic of new 
bookiet (u), Sept., p. 35. 

International print buyer's guide is- 
sued (u), Sept., p. 35. 

Book on preparing art and copy for 
gravure (u), Nov., p. 22. 


Typesetting 

‘Carefully examine typesetters’ in- 
terface claims’ Romano (u), Jan., 
p. 16+. 

Interfaced typesetting: not a cure-all 
by Jeffery R. Parnau (c), Mar., p. 
163-164. 

Front-end typesetting: 14% greater 
efficiency than direct entry (u), 
May, p. 32-33. 

Typesetting today: Five options con- 
sidered by Jennifer Howland (f), 
June, p. 69-72+. 

Interfaced typesetting: The basics 
by Frank Romano (f), June, p. 77- 
79+. 

Shopping for in-house typesetter? 
Don't be swayed by ad claims (u), 
July, p. 43. 

In-house typesetting: coping with 
equipment failure by Jeffery R. 
Parnau (c), Aug., p. 144. 

Virginia firm selling used typeset- 
ting equipment (u), Nov., p. 20: 
Typesetting pricing strategies ana- 

lyzed (u), Nov., p. 22. 


PROFILES (FACES) 
SEALE TTR TL 


Fuchs, Joseph (Publisher of Made- 
moiselle) by Ira Ellenthal, Feb., p. 
49+. 

Green, George (President of The New 
Yorker) by Ira Ellenthal, Jan., p. 
64-65+. 

Levine, Ellen (Editor-in-chief of Wo- 
man's Day) by Ira Ellenthal, 
Apr., p. 68+. 

Rense, Paige (Senior VP-Editorial at 
Knapp Communications) by Kar- 
lene Lukovitz, Jan., p. 61-62+. 

Vittorini, Carlo (President and CEO 
of Parade) by Ira Ellenthal, Mar., 
p. 110-111+. 


SINGLE COPY SALES 
A ETE EEL ISTO ET AP 


Distributors 

‘Cash advances reflect national out- 
look on magazines’ (u), Jan., p. 48. 

Newsstand covers: ‘Distributors in- 
put aids subject choices’ (u), Jan., 


p. 
‘Reaching’ ‘retailers: Distributor ad- 
vocates three-way approach (u), 





June, p. 16+. 

Working with your distributor by 
Ronald T. Scott (c), July, p. 122 

‘Affidavits a trust, not a privilege,” 
says national distributor (u), 
Aug., p. 30-31. 

‘Start renegotiating national distri- 
butor contracts early’: Maisel (u), 
Dec., p. 24. 


International 
—— of dollar pummeling U.S. 
sales overseas (u), Feb., p. 33. 
Overseas sales slump apparent in Ist 

half’82 Boarts’ figures (u), Apr. 
p. 34+. 
Tomi’ the foreign market by Rich- 
ard Rapold (pov), Aug., p. 96-97 +. 
1982 mixed 
sales (u), 


ear for international 
et., p. 31. 


Management 

Regional publicity ups single-copy 
sales of Sports Senseten (u), 
Jan., p. 50. 

Circulation directors should screen 
editorial (u), Jan., p. 51. 

On the road by Ronald T. Scott (c), 
Jan., p. 120+. 

Business magazines can build sales 
2 careful planning (u), Feb., p. 


‘Be cai to alter magazine's image 
for the newsstand’ (u), Mar., p. 37. 

In-store service: where does the buck 
stop? by Karlene Lukovitz (f), 
Mar., p. 143-147. 

Getting started on the newsstand by 
Ronald T. Scott (c), Mar., p. 167- 
168. 

Information the hard way by Ronald 
T. Scott (c), Apr., p. 166-167. 
Paying for in-store check-ups: Rip- 

off or realism? (u), May, p. 13+. 

Most C-Store shoppers pre-plan mag- 
azine buys, survey shows (u), 
May, p. 13-14. 

Cover prices up 11.1% 
May, p. 14. 

Evaluating your mix by Ronald T. 
Scott (c), May, p. 84+. 

Magazine reps lack professionalism, 
say C-store execs (u), June, p. 16. 

Coverline teamwork by Ronald T. 
Scott (c), June, p. 121. 

CPDA president calls for industry 
task forces (u), July, p. 16-18. 
Outside pressure, economics revive 
talk of cooperation (u), July, p. 

16+. 

Publishers becoming ‘cover price 
junkies,’ assert wholesalers (u), 
July, p. 20. 

Automated data issue ‘stuck in first 
gear’; more talks offer hope (u), 
July, p. 20+. 

Roundup by Ronald T. Scott (c), 
Aug., p. 124+ 

Off-sale bain could help prevent 
premature returns (u), Sept., p 
16+. 

Times Mirror, Select to test orga- 
nized reading center (u), Sept., p. 
21-22. 

Concessionaires drop magazines as 
airport operators hike ante (u), 
Sept., p. 22. 

Sharing demographic data by Ron- 
ald T. Scott (c), Sept., p. 144+. 
55% of magazines report first half 
single-copy declines (u), Nov.. p. 

41-42. 

Can supermarket scanner data im- 
prove single-copy sales? (u), Nov., 
p. 43+. 

Appreciating editors by Ronald T. 
Scott (c), Nov., p. 115. 

Coordinate creative and commercial 
efforts for single-copy sales (u), 
Dec., p. 22+ 


last year (u), 


Promotion 

Business Week trying to up small- 
town sales through cable show 
(u), Mar., p. 34+. 


Retail 

Independent booksellers rate maga- 
zines (u), Feb., p. 33. 

Adjusting retailer allocations by 
Ronald T. Scott (c), Feb., p. 89-90. 

Specialty outlets: 20 men's titles 
tested in auto parts stores (u), 





Mar., p. 32. 

Some specialty outlets rejecting 
magazines, citing mail order ads 
(u), Mar., p. 32+. 

College Gavknseie offer specialty 
magazines opportunities (u), 
Apr., p. 32+. 

Plastic check-out fixtures offer cost, 
display advantages (u), Apr., p 
32+. 

Supermarket chain buyers to em 
size magazines this year (u), yt 


p. 

Displays: Stand and fight, or share 
and share alike? (u), June, p. 19 
20. 

Magazine retailing: Chain store exe- 
cutives speak their minds by 
Charlene Tames (f), July, p. 92- 
95+. 

75-cent men's service magazine de- 
buts at 7-Eleven check-outs (u), 
Aug., p. 28+. 

Bookstore in remodeled supermarket 
ups book, magazine sales 400% 


(u), Aug., p. 31. 
Automated data system for retail 
sales reports: IPDA moving 


ahead (u), Sept., p. 16+. 

Battle for check-out may be worth it 
(u), Oct., p. 31. 

Magazines —— top sales, profit 
categories in C-stores (u), Oct., p. 
31-32. 

Retailer profits from RDA ‘absolute- 
ly staggering’: Klein (u), Nov., p. 

42. 


Some big chains expand magazine 
section to carry 1,000 titles (u), 
Nov., p. 42-43. 

Dual distribution creating confusion 
in specialty stores (u), Dec., p. 22. 


Wholesalers 

Wholesalers explain how to deal di- 
rectly with them (u), Jan., p. 48. 

Wholesaler incentives: ‘Work with 
agency to get results’ (u), Feb., p. 
33-34. 


Wholesaler’s in-store program up- 
ping sales between 5% and 35% 
(u), June, p. 20. 

Wholesaler: ‘Get our attention: fill us 
in on special issues’ (u), Aug., p. 
28+ 

Wholesalers bullish on 2nd half fol- 
lowing gains in ist half (u), Oct.. 
p. 30+. 

Wholesalers learn role of specialty 
stores from computer mags (u), 
Nov., p. 41. 

New magazines: Use wholesaler tests 
to project potential (u), Dec., p. 
24. 


Delivery shortages can be tracked 
on wholesaler records (u), Dec., p. 
24-25. 


SUBSCRIPTION 
CIRCULATION 


Awards 

Knapp given paid circulation award 
(u), Mar., p. 41. 

Lacy named FMA's ‘Manager of 
the Year’ (u), Aug., p. 34. 

27 magazines win FOLIO’s Circu- 
lation Direct Mail Awards (u), 
Dec., p. 39. 


Books 

Hoge's Mail Order Know-How 
published (u), Aug.. p. 35. 

Direct mail 

The best of ‘82 by Eliot Dey. 


Schein (c), Jan., p. 116-117. 

The deadline game by Eliot DeY. 
Schein (c), Feb., p. 91-92. 

Open me: the art of the envelope by 
John D. Klingel (f), Mar. p. 
127-131. 

The granddaddy of control pack- 
ages by Eliot DeY. Schein (c), 
Mar., p. 148-149. 

Foolproof testing by Eliot DeY. 
Schein (c), May, p. 86+. 

Avoiding mailhouse mix-ups by 
Eliot DeY. Schein (c), June, p. 
122-123. 

‘Fancy’ address labels yielding up 
to 40% lift on direct mail efforts 


| The Mother Jones renewals mystery 








(u), July, p. 24+. 

Selling ‘professional’ subs by 
Eliot Y. Schein (c), July, p 
118-119. 

Foul- an or foul play? by Eliot 

Schein (c), Aug., p. 134 

Where are the graduates? by 
Eliot DeY. Schein (c), Sept.. p 
211-212. 

The ee prize by Eliot Dey. 
ein (c), Oct., p. 94-95. 
Copying copy by Eliot Dey. 
hein (c), Nov., p. 104-105+. 

Test only 3 elements of direct mail 

campaign, consultant advises (u), 


Dec., p. 39. 
The direct mail Costimator by 
Shell Alpert (f), Dec., p. 84-87+. 
Creative labeling by Eliot DeY. 


Schein (c), Dec., p. 105+. 


Fulfillment 

Five disadvantages to each fulfill- 
ment option outlined (u), Jan., p 
26+ 


Newsletter for fulfillment managers 
(u), Jan., p. 30. 

Fulfillment managers: ‘Shuck guilt 
about costs; stress value of serv- 
ice’ (u), Aug., p. 32+. 

Exploring in-house fulfillment by 
Jim Fischer (f), Sept., p. 102+. 
Publishers should insist fulfill- 
ment use best mailing options (u), 

Dec., p. 38-39. 


Management 

Short form increases direct response 
20% (u), Jan., p. 26+. 

‘Insist on control of circulation word- 
ing rate card’ (u), Jan., p. 28+. 

Magazines fail to merchandise adver- 
tising content (u), Jan., p. 30. 

Newsletter rates lists (u), Jan., p. 3] 

Agency media exec hits magazines’ 
lack of circulation growth (u). 
Feb., p. 26. 

18 small magazines expand audience 
with catalog (u), Feb., p. 26+. 
Regional magazines use phone sales 
as major subscription source (u), 

Feb., p. 28-30. 

Magazine direct marketing ad expen- 
ditures up 11% (u), Feb., p. 30. | 

Strong financial, direct marketing | 
skills, most in demand in circula- 
tion (u), Mar., p. 38. 

‘How-to’ circulation newsletter 
launched (u), Mar., p. 41. 

Paid and nonpaid: a useless distinc- 
tion by William J. Mackey (pov). 
Mar., p. 112+. | 

Setting circulation goals by David 
H. Foster (f), Mar., p. 135-140. 

New ABC reports ‘flag’ overesti- 
mated circulation for buyers (u). | 
Apr., p. 22+. 

Publishers still probing credit card 
option’s potential (u), Apr, p. | 
24-25+. 

Subscriptions up 39% in past decade: 
direct mail still leading source (u), 
Apr., p. 25. 


by Robin Wolaner (f), Apr., p. 92- 
94+. 

New subs: how much should you 
pay? by John D. Klingel (c), Apr.. 
p. 103+. 

Circulation gains posted by 58% of 
consumer magazines in 2nd half 
(u), May p. 6. 

Speaking ‘circulese’ alienates co- 
workers, hinders operations (u). 
May, p. 26+. 

‘Curiosity a major trait of superior 
——— manager’ (u), May, p. 


Sobisription prices up 12.3% in 1982 

(u), May, p. 29. 

What is a good response? by John 
Klingel (c), May, p. 102-103. 

Study reveals base salary ranges for 
circulation execs (u), June, p. 22. 

Renewals: ‘Telephone should be used 
early, not as last ditch effort’ (u), 
June, p. 24+. 

Microcomputer source analysis by 
John Klingel (c), June, p. 127-129. 

Save promntion dollars by rejuvenat- 
ing old subscription packages (u), 
July p. 26+. 


FEBRUARY 1984 105 








Publications entered in Canada face 
new verification system (u), July, 


. 28. 

A dant course in lists Part I: The 
basic rules for prospecting by Ed 
Burnett (f), July, p. 75-78+. 

A short course in lists Part II: The 
‘how-tos’ of direct mail by Ed 
Burnett (f), July, p. 81-86+. 

A short course in lists Part II]: The 
basic rules for customer files (f), 
July, p. 87-88+. 

a list analysis by John 
Klinge) (c), July, p. 107-113. 

Free to paid: Strong editorial prod- 
uct, prospect list are keys (u), 
Aug., p. 32.+. 

Microcomputers help users make 
better circulation decisions (u), 
Aug., p. 34-35. 

Print order projections by micro- 
computer by John Klingel (c), 
Aug., p. 126+. 

Supreme Court ruling on attribu- 
table costs favorable to pub- 
lishers (u), Sept., p. 26. 

Certified mail en hard-to-get 
professionals for last effort 
renewals (u), Sept., p. 26+. 

800 number fields subscriber com- 
laints, gets high marks (u), 
ept., p. 28-29. 

Non-profit mail subsidy will con- 
tinue despite legislative entangle- 
ment (u), Sept., p. 29+. 

Circulation pricing strategies by 
David H. Foster (f), Spt. p. 
89-90+. 

Hearst test on attached mail points 
to rollout (u), Oct., p. 34+. 

U.S. magazines losing preferential 
postal rates in Canada (u), Oct., p. 
34+. 

—— for changes in optional en- 

lorsement seen as compromise 
(u), Oct., p. 36-37+. 

24 magazines overstate 2nd quarter 
circulation (u), Oct.. p. 37. 

Editors don't make good promotion 
writers, consultant says (u), Oct., 
p. 37-38. 

The profit in long-term subs by 
David H. Foster (pov), Oct., p. 52- 
53+. 

62% of consumer magazines gain circ 
in 1st half of 1983 (u), Nov., p. 32. 

Special blow-in gift insert ups re- 
sponse 50% for Prevention (u), 
Nov., p. 32+. 

City magazines reaching outside 
their market area to pull in sub- 
scriptions (u), Nov., p. 35-36. 

Is number of inmate bad pays exag- 
gerated? (u), Nov., p. 38. 

Circulation directors must transcend 
circulation economics (u), Dec., p. 
16+. 

International postal rate increase de- 
layed; publishers request cuts (u), 
Dec., p. 39-40. 

Turn agency-sold subs into your own 
advance renewals (u), Dec., p. 
40+. 

Ad sales and circulation: bridging 
the gap by John Klingel (c), Dec., 
p.. 112+. 


Promotion 

Don't overlook TV sub sales by Ed 
Condon (pov), Feb., p. 45-46. 

Gift subs: the source that keeps on 
giving by Jennifer Howland (f), 
Mar., p. 117-123. 

Stress the ——- in renewal promo- 
tions for a ‘down’ market (u), 
June, p. 22+. 

Muppet/Cheerics promotion gener- 
ates thousands of subs (u), Dec., 
p. 36+. 


USPS 

Change to USPS palletization regs 
aids publisners (u), Mar., p. 27+. 

Non-profit, in-county, other ‘prefer- 
red’ postal rates hiked to Step 14 
(u), Mar., p. 38+. 

USPS wants half-cent Zip + 4 dis- 
count; GAO study poses ques- 
tions (u), Mar., p. 40-41. 

Red Tag exceptions cause ‘ruckus’, 
spur crackdown (u), May, p. 26. 

Second class mail volume down 4%; 


106 FOLIO 


dip in non-profit blamed (u), May, 
28-29. 


Pp. L 

Regular third class rate dips .5 
cents; non-profits unaffected (u), 
July, p. 33. 

Postal rates may not increase to 
1985 (u), Sept., p. 28. 

Industry fears new USPS wording 
will blur mail class distinctions 
(u), Dec., p. 36. 

Bulk Business Mail ‘grossly misun- 
derstood,’ says postal official {u), 
Dec., p. 36+. 

Discount of .9 cents approved for un- 
sorted 9-digit Zip Code mail (u), 
Dec., p. 40. 


SUPPLIERS GUIDE 


Directory of Magazine Suppliers 
(1983) Folio Staff, May, Part 
Two. 


ARTICLES BY AUTHOR 
Se PGMS TAT A 


Abbott, William: Measuring ad ef- 
fectiveness (c), Jan. p. 118-119. 
Advertising to advertisers (c), 
Feb., p. 88+. Trade ads: the agen- 
cy view (c), Mar., p. 166+. Plan- 
ning a trade ad campaign (c), 
Apr., p. 106-107. Effective sales 
meetings (c), May, p. 98-99. Maga- 
zine merchandising: The commu- 
nications link (c), June, p. 134. 
The three D's of merchandising 
(c), July, p. 116-117. Putting mer- 
chandising to work (c), Aug., p. 
140-141. The editorial connection 
(c), Sept., p. 203+. Positioning 
the new magazine (c), Oct., p. 
90+. Presentations: the buyer's 
view (c), Nov., p. 107. Construct- 
ing your marketing plan (c), Dec., 
p. 106-107. 

Alpert, Shell: The direct mail Cos- 
timator (f), Dec., p. 84-87+. 

Bartek, Ted: Newsletters: your next 
profit center (f), Oct., p. 78+. 

Birnbaum, Bob: Cable programming 
(c), Mar., p. 152+. Cable can be 

rofitable (c), June. p. 124-125. 
minars by satellite (c), Aug., p. 
pg gaa reorganize? (c), Oct., 


p. 92-93. 

Black, Jim Nelson: Magazine design: 
the evolution (f), Nov., p. 80-83+. 

Burnett, Ed: A short course in lists 
Part I: The basic rules for pros- 
pecting (f), July, p. 75-78+. A 
short course in lists Part Il; The 
‘how-tos’ of direct mail (f), July. 
p. 81-86+. A short course in lists 
Part III: The basic rules for cus- 
tomer files (f), July, p. 87-88+. 

Carter, John Mack: Who controls 
the cover? (f), July, p. 99-101+. 
Countering the electronic in- 
vaders (pov), Sept., p. 74+. 

Condon, Ed: Don’t overlook TV sub 
sales (pov), Feb., p. 45-46. 

Cook, Barbara Ann: A_ publishing 
lawyer's view of printing con- 
tracts (f), Aug., p. 114-116. 

Delaney, Rachelle: Sharpening your 
convention coverage (u), Mar., p. 
48+. Educating editors helps cut 
AAs (u), Apr., p. 50-51+. Dealing 
with blind quotes (u), May, p. 
44-46. Press checks (u), June, p. 
55-56+. Making the most of edi- 
torial advisory rds (u), July, p. 
60-62. Introducing electronic 
editing (u), Sept. p. 55-58+. 
Reader service (u),/ ov., p. 51-54. 
Tracing magazine delivery (u), 
Dec., p. 53-54+. 

Eckstein, Helene: Working with your 
separator (f), Aug., p. 109-111. 
Ellenthal, Ira: Profile on George 
Green, Jan. p. 64-65+. Profile on 
Joseph Fuchs, Feb., p. 49+. Pro- 
file on Carlo Vittorini, Mar., p. 
110-111+. Profile on Ellen Le 
vine, Apr., p. 68+. Staying on top 
(c), June, p. 126+. ‘I've decided 
to terminate your employ- 
ment..." (c), July, p. 120-121. In- 
terviewing sales candidates (c), 
Aug., p. 132+. Redbook redux (c), 
Sept., p. 142+. Lessons from a 
double launch (c), Oct., p. 89+. In- 


spiration (c), Nov., p. 106+. 

Fischer, Jim: Exploring in-house 
fulfillment (f), Sept., p. 102+. 

Foster, David H.: Setting circula- 
tion Is (f), Mar., p. 135-140. 
Circulation pricing strategies (f), 
Sept., p. 8990+. The profit in 
long-term subs (pov), Oct., p. 52- 

+ 


53+. 

Gibson, Raymond L.: Redesign by 
design (pov), Dec., p. 60+. 

Goodstein, David Henry and Powers, 
Jack F.: The new publishing tech- 
nology takes over (f), Aug., p. 
99-100+. 

Hagenbuch, Dave: Getting the 4 
involved (c), Jan., p. 122-123. The 
close (c), Feb., p. 93-94. The close: 
variations (c), Mar., p. 165+. Sell- 
ing with promotion and research 
(c), Apr., p. 110+. Telephone sell- 
ing (c), June, p. 132-133. Creative 
selling checklist (c), July, p. 104+. 
Closing sales: what works? (c), 
Sept., p. 140-141. Making time 
work (c), Oct.,, p. 98-99. Avoiding 
sales myopia (c), Nov., p. 112-113. 
Effective follow-up letters (c), 
Dec., p. 108-109. 

Higgins, Lisa: Managing freelancers 
(f), Nov., p. 76-77. 

Howland, Jennifer: Coping with late 
ads (f), Jan., p. 68-73+. Gift subs: 
the source that keeps on giving 
(f), Mar., p. 117-123. Typesettin; 
today: Five options consider 
(f), June, p. 69-72+. How 25 top 
execs budgeted for ‘84 (f), Dec., p. 
64-68+. 

Hubbard, J.T.W.: Writing the per- 
sonality profile (f), Sept., p. 133- 
134+. 

Huntoon, Maxwell C. Jr.: Should you 
be in the seminar buainess? (f), 
Aug., p. 119-120+. 

Jacobi, Peter: The art of magazine 
editing: an introduction (f), Sept., 
p. 83-84+. It's a matter of focus 
(u), Dec., p. 94-97+. 

Klein, Howard R.: The anatomy of a 
redesign (f), Feb., p. 56-62. 

Klingel, John: Open me: the art of the 
envelope (f), Mar., p. 127-131. New 
subs: How much should you pay? 
(c), Apr., p. 103+. What is a good 
response? (c), May, p. 102-103. 
Microcomputer source analysis 
(c), June, p. 127-129. Micro- 
computer lists analysis (c), July, 
p. 107-113. Print order projec- 
tions by microcomputer (c), Aug.. 
p. 126+. The computer market 
shakeout (pov), Nov., p. 64+. Ad 
sales and circulation: bridging 
the gap (c), Dec., p. 112+. 

Kobak, James B.: How to save a fail- 
ing magazine (f), May, p. 71-75. 

Koff, Richard M.: Micros in publish- 
ing: Hardware (f), June, p. 
87-90+. Micros in publishing: 
Software (f), June, p. 99-100+. 
Budgeting and forecasting on 
your personal computer (f), Dec., 
p. 73-75+. 

Komar, Charlene: Magazine retail- 
ing: Chain store executives speak 
their minds (f), July, p. 92-95+. 

Laitin, Julie A.: Creating media kits 
that sell (f), Apr., p. 86-91. 

Love, Barbara: John Fox Sullivan 
and Roger Kranz, National Jour- 
nal finds many advertisers will- 
ing to pay $560 cpm (f), May, p. 
50. Merchandising: 37 creative 
approaches (f), Sept. p. 118+. 
Face to Face the pros review sup- 
pliers (f), Nov., p. 92-98+. 

Lukovitz, Karlene: Profile on Paige 
Rense, Jan., p. 61-62+. In-store 
service: where does the buck 
stop) (f), Mar., p. 143-147. William 
D. Broyles, Combat training to 
help in fierce weekly competition 
(f), May, p. 48+. Publishing 
management structures (f), May, 


- 57-60+. 
Ludwig, Myles Eric: Achieving mag- 
azine ‘brand personality’ (pov), 


Jan., p. 66-67. 
Mackey, Williams J.: Paid and non- 
_ a useless distinction (pov), 

far., p. 112+. 
Marks, Henry: A guide to ad sales 


leadership (f), Apr., p. 75-79 

Metcalf, Slade R.: Libel staying out 
of trouble (f), Nov., p. 70+. 

Nowotnik, Bishop: One time: The ba- 
7 of delivery (f), Jan. p. 109 

Orlow, David: Secondary research: 
fast, effective and cheap (f). Apr., 
p. 81-85.. 

Parnau, Jeffery R.: In-house prep: 
new techniques save time and 
money (f), Jan. p. 75-78+. Rate 
card specs (c), Feb., p. 87+. Inter- 
faced typesetting: not a cure-all 
(c), Mar., p. 163-164. How custom- 
ary are trade customs? (c), Apr., 
p. 104-105. Buying in a buyer's 
market (c), May, p. 104+. Crea- 
tive impositions: The double 
former (c), June, p. 119-120. Com- 
puter impositions (c), July, p. 102- 
103. In-house typesetting: coping 
with equipment failure (c), Aug., 
p. 144+. Printing ‘trivia’ (c), 
Sept., p 146+. And the winner 
is...(c), Oct., p. 100-101. Saddle 
vs. perfect (c), Nov., p. 108-109+. 
Production profitability (c). Dec., 
P 114-115. 

Paul, Greg: Great design on a tight 
budget (f), Feb., p 73-75+. 

Peter, John: The leading edge (c), 

ee 100-101. The leading edge 

(c), Mar., p. 150-151. The leading 
edge (c),, Apr., p. 108-109. The 
leading edge (c), Sng p. 100-101. 
The leading edge (c), June, p. 
116-117. The leading edge (c), Ju- 
ly, p. 114-115. The leading edge 
(c), Aug., p 142-143. The leading 
edge (c), Sept. p. 206-209. The 
leading edge (c), Oct., p. 96-97. 
The leading edge (c), Nov. 102- 
103. The leading edge (c), Dec., p. 
110-111. The ‘electronic’ art direc- 
tor (f), Feb., p. 83-86. Measuring 
your magazine's editorial health 
(f), May, p. 77-80+. 

Rapold, Richard: Tapping the foreign 
market (pov), Aug., p. 96-97 +. 
Ritter, Ira: Don’t overlook co-ventur- 

ing activities (pov), June, p. 66-67. 

Romano, Frank: Interfaced typeset- 
ting: The basics (f), June, p. 
77-79 +. 

Rowe, David: Reducing the danger of 
repositioning (pov), July, p. 68-69. 

Schein, Eliot DeY: The best of 82 
(c), Jan., p. 116-117. The deadline 
game (c), Feb. p. 91-92. The 
granddaddy of control packages 
(c), Mar., p. 148-149. List advice 
from six brokers (c), Apr.. p. 
95-96. Foolproof testing (c), May, 
p. 86+. Avoiding mailhouse mix- 
ups (c), June, p. 122-123. Selling 
‘professional’ subs (c), July. p. 
118-119. Foul-up or foul play? (c), 
Aug., p. 134. Where are the 
apron (c), Sept., p. 211-212. 

he grand prize (c), Oct., p. 94-95. 
Copyin 
105+. 
p. 105+. 

Scott, Ronald T.: On the road (c), 
Jan., p. 120+. Adjusting retailer 
allocations (c), Feb., p. 89-90. Get- 
ting started on the newsstand (c), 
Mar., p. 167-168. Information the 
hard way (c), Apr., p. 166-167. 
Evaluating your mix (c), May. p. 
84+. Coverline teamwork (c), 
June, p. 121. Working with your 
distributor (c), July, p. 122. 
Roundup (c), Aug., p. 124+. Shar- 
ing demographic ‘Tne (c), Sept., 
p. 144+. Appreciating editors (c), 
Nov., p. 115. Forecasting single 
copy cash flow (c), Dec., p. 116+. 

Sheiman, Bruce: Circulation and ad 
sales: the essential partnership 
(f), Oct., p. 54-56+. 

a. John: Repositioning Rolling 

tone (f), Jan., p. 90-93+. 

Stark, Hilmer: The 1983 paper 
primer (f), Jan., p. 83-84. 

White, Jan V.: Words and pictures 
(f), Feb., p. 65-70. Editors don't 
know design? Nonsense! (pov) 
Apr., p. 65-66+. 

Wolaner, Robin: The Mother Jones 
renewals mystery (f), Apr.. p. 
92-94+. 


copy (c), Nov., p. 104- 
reative labeling (c), Dec., 








